Undergraduate Content Curation Intern – Metronome Orchestrated Agile™
About Radus & Metronome
Radus Software is a woman-owned small business delivering digital modernization, enterprise architecture, data engineering, and AI-enabled solutions across Federal and commercial sectors. Our flagship platform—Metronome Orchestrated Agile™—is an AI-enabled, human-centric portfolio and delivery orchestration tool used by government and enterprise teams to bring transparency, predictability, and compliance across the software development lifecycle.

We are expanding our marketing efforts for Metronome and are seeking a high-energy, creative undergraduate student to join our team.
Position Summary
This internship provides hands-on experience in content strategy, editorial management, and thought leadership development within the management consulting and AI strategy domain. The intern will work directly with a senior consultant to curate, research, edit, and prepare business and technology content for publication across multiple channels including academic papers, professional blog posts, industry articles, and thought leadership pieces.
This internship supports an active management consulting practice specializing in AI strategy, enterprise transformation, and organizational change. The consulting work generates substantial thought leadership content including:
Academic and professional papers on AI governance, implementation frameworks, and enterprise automation
Blog posts and articles on consulting methodologies, AI trends, and business transformation
Case studies and client success stories (appropriately anonymized)
White papers and research reports on emerging technologies
Conference presentations and speaking materials
Social media content and professional platform posts
Currently, there is a backlog of dozens of pieces in various stages of completion—from rough outlines to near-final drafts. This internship addresses that backlog through systematic curation, enhancement, and publication preparation.


Key Responsibilities
1. Content Backlog Management
• Catalog and organize existing content pieces by topic, stage, and priority
• Maintain tracking system for content status and publication pipeline
• Collaborate on prioritization decisions based on timeliness, strategic value, and completion level
• Schedule content development activities to meet publication goals
2. Research Augmentation
• Identify gaps in arguments or supporting evidence within draft content
• Conduct targeted research to strengthen claims and provide current examples
• Locate and verify statistics, case studies, and industry data
• Ensure citations and references are complete and properly formatted
• Track emerging trends and news relevant to content topics
3. Editorial Development
• Perform structural editing to improve logical flow and argument coherence
• Conduct line editing for clarity, conciseness, and professional tone
• Apply appropriate style guidelines (APA, Chicago, or house style)
• Fact-check technical claims and verify accuracy of business examples
• Ensure consistency in terminology, voice, and formatting
4. Publication Preparation
• Format content according to target publication requirements
• Create or refine visual elements (charts, diagrams, tables) as needed
• Write compelling headlines, summaries, and meta descriptions
• Prepare submission packages including cover letters and author bios
• Coordinate final reviews and incorporate feedback
5. Portfolio Development
• Compile completed work into organized portfolio showcasing editorial contributions
• Document editorial decisions and research processes
• Reflect on learning and skill development throughout the internship
• Present final portfolio and insights to supervisor

Qualifications
· Currently enrolled undergraduate or graduate student in good academic standing
· Major or concentration in English, Communications, Journalism, Business, Marketing, Technical Writing, Information Science, or related field
· Demonstrated excellence in written communication (writing samples required)
· Strong attention to detail and commitment to accuracy
· Proficiency with Microsoft Word and basic collaboration tools
· Reliable internet connection and appropriate workspace for remote work
· Ability to commit 8-10 hours per week for 5 consecutive months
What You Will Gain
· Hands-on experience in B2B and B2G tech marketing.
· Exposure to real-world software product marketing and go-to-market strategy.
· Opportunity to work directly with company leadership and influence product positioning.
· Portfolio-quality content (decks, posts, research, visuals) to support career growth.
· Experience with modern marketing tools such as HubSpot, Canva, and AI content tools.
· Flexible schedule aligned with academic commitments.
Internship Hours
This is expected to be a 8-10 hr. /week internship that will work with the students class schedule

Please email hr@radussoftware.com with resume.
